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#Curiosity #Fail  



1. Is it just 
ÔÌɯÖÙȱȳ 





Ɂ(ÍɯàÖÜɯÛÖÙÛÜÙÌɯËÈÛÈɯÍÖÙɯÓÖÕÎɯ
enough, it will confess to 
ÈÕàÛÏÐÕÎȱɂ 
          Ronald Coase 



five 

years 

later 



Dr Jennifer Scott 
Ogilvy  Public Relations  c.2005 

Ɂ/1ɯpeople have a collective failure 
to be curious about 
why what they do ÞÖÙÒÚɂ 



2. Our industry  
is still changing  







CMOs in love with earned media, the new magic ingredient  



Ɂ6ÌɯÞÈÕÛɯÌÈÙÕÌËɯÛÖɯËÙÐÝÌɯÐÛȭɯ!ÜÛɯÐÛɯÔÜÚÛɯÉÌɯÈÓÐÎÕÌËɯ
ÞÐÛÏɯÛÏÌɯÉÙÈÕËɯÈÕËɯÖÜÙɯÚÈÓÌÚɯÎÖÈÓÚȭɯ6ÌɀÓÓɯÔÖÝÌɯ
money from paid for the right ideas.  
 
We want to expand our experiments with creative 
ÊÖÕÛÌÕÛɯÈÕËɯÚÖÊÐÈÓɯÔÌËÐÈȭɯ6ÌɯÞÈÕÛɯÈɯÕÌÞÚÙÖÖÔȭɂ 

Paraphrasing various CMOs in 2013-14 


