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Dr Jennifer Scott
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? | fpeaple have a collective fallure

to be curious about
why what they do b OU O U ?




2. Our Industry
S still changing



10th Anniversary Edtion—Now With New Material

An A-Mazing Way to Deal with Change in Your Work and in Your Life
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Spencer Johnson, M.D.

Foreword by Kenneth Blanchard, Ph.D.

coauthors of The @ne Minute Manager
The World’s Most Popular Management Method

Featuring a
Read by AN 4= 10th-Anniversary
Tony Roberts ol\ interview with
and Karen Ziemba ‘ Spencer Johnson
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 Pressure?
What Pressure =

How to survive your
first 100 days
onthejob

Why

metrics
matter

(again)

Adayin
the life
ofaB2B CMQ

CMO Beth Comatock
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CMOs in love with earned media, the new magic ingredient






